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Indian Dairy News

KVASU plans tie-up with the Netherlands

Dec 14, 2015 Source: thehindu.com

Kerala Veterinary and Animal Sciences University (KVASU) is preparing to collaborate with natural
livestock farming initiatives of the Netherlands and Trans Disciplinary University (TDU), Bengaluru,
to build practical solutions in the area of health.

The proposed collaboration between KVASU, natural livestock farming initiatives of the Netherlands
government, and TDU aims at providing practical solutions to address increasing use of antibiotics,
antimicrobial and other chemicals and pesticides in dairying across the world, says Vice Chancellor
B. Ashok.

A memorandum of understanding (MoU) will be signed in this regard soon,’ Dr. Ashok said adding
that the focus would be on natural dairy farming.

The Netherlands Ministry of Health had already entered into a MoU with its India to help reduce
antibiotic residue present in animal products such as milk and meat products and antimicrobial
resistance among human beings and animals, T. P. Sethumadhavan, Director of Entrepreneurship,
KVASU, said.

As antibiotic-resistant organisms affect human and animal health as well as environment, the issue
would be studied under the Centre for One Health Education Advocacy, Research and Training
(COHEART) of the varsity, Dr. Sethumadhavan said.

Milk bottle
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A global platform in the form of a consortium will be developed to pursue academic, research,
knowledge transfer and exchange programmes for scientists, veterinarians, farmers, entrepreneurs,
industry and women self-help groups.

In India, activities would be on community-based enterprise development for producing herbal
medicines, organic/safe to consume dairy chain development with potential stakeholders and offer
prospective courses for the stakeholders, he said.

Tamil Nadu Veterinary and Animal Sciences University, Karnataka Veterinary and Fisheries
University, TDU, National Dairy Development Board and State milk unions of South India including
Milma from the State would work together for this consortium, he added.

Dr. Sethumadhavan presented a paper on the underlying principle of One health at KVASU at a
meeting which concluded in Bengaluru on Saturday.

NDDB trains women dairy cooperative members of Afghanistan
Press Trust of India | Ahmedabad December 12, 2015 Last Updated at 20:32 IST, www.business-standard.com

National Dairy Development Board (NDDB) has conducted a five-day training workshop for 12
women members of dairy cooperative of Afghanistan at Anand near here, a senior official said
today.

"In pursuit of a sustainable dairy development agenda and recognizing the need to boost livelihoods
of small holder dairy farmers, NDDB organized a five-day orientation programme for the women
dairy cooperative members from the provinces of Kabul, Logar and Parwan of Afghanistan during
December 7-11, 2015 at NDDB, Anand," NDDB Chairman T Nanda Kumar said.

This programme is a sequel to the NDDB collaborative regional meeting held at Anand in March,
2015, where experts and policy makers from Asia and the Pacific met to discuss and adopt a
strategic framework for sustainable dairy development in Asia, an NDDB release said.

"Dairying provides food, family nutrition and incomes to women. Engagement of women needs to
be viewed as a tool for socio-economic empowerment," Kumar said.
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Amul to set up state’s second dairy unit

Created on Thursday, 10 December 2015 10:15, www.goacom.com/business

Panaji: In a major decision which could increase milk production and benefit dairy farmers in the state, the

Goa government has granted permission to Amul to set up a second dairy in the state at Kundaim. The first

dairy in the state was set up by Goa Dairy.

Surat district co-operative milk producers union limited (SUMUL), which entered Goa market under the brand

name of Amul, will now procure milk directly from producers in the state which was earlier done only by Goa

Dairy. The state's requirement is 4.5 lakh litres per day while the state is producing only above 40,000 litres

per day.

The government has granted permission to SUMUL to establish the Amul pattern of dairy business in Goa to

procure locally high quality milk. SUMUL will set up an automated milk collection system connected through

GPRS to the department of animal husbandry and veterinary services for farmers who procure milk for the

union under a one-time incentive payment provided by the government.

SUMUL procurement team will first concentrate in the talukas of Canacona, Quepem, Sanguem and Sattari.

SUMUL had entered Goa in 2013 and hired a state-of-the-art plant in the Kundaim industrial estate where

the capacity is one lakh litres of processed and packaged milk.

The decision is significant as the state government always had confrontations with the Goa state milk

producers' cooperative union, popularly known as Goa Dairy, for various reasons, including increasing milk

prices without consulting the state government.

SUMUL, in its proposal, has said that they will work for the benefit of dairy business in the entire state of Goa

alongside other similar agencies as notified by the state government.

"The rate of milk would be decided by SUMUL dairy at Surat. Presently the procurement price is Rs 23.32

(cow milk with 3.1% fat) and Rs 35.81 (buff milk with 6.1 % fat)," SUMUL stated in the proposal.

Goa government has given recognition to SUMUL dairy to operate in the entire state for the welfare of dairy

farmers and to help increase dairy business, a senior government officer said.

SUMUL, with the help of local NGOs, would be setting up self-help groups otherwise known as Bachat Ghad

by spreading the news by word of mouth and pamphlets in Konkani and Marathi. SUMUL will also provide

veterinary doctors and compounders who are well-trained in this field by SUMUL dairy who will work round-

the-clock in the state.

SUMUL may also provide mobile veterinary clinic services to the four talukas if the same is required with ultra

sound facilities. SUMUL will also provide high-yielding milch animals from Surat district to the farmers of Goa

under Kamdhenu scheme.
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Milk glut puts pressure on prices,Dairies want it part of mid-

day meal
Dec 11, 2015 Source: economictimes.indiatimes.com

There is a milk glut in the country as all the extra milk produced in the winter season is flowing into
dairy cooperatives because private firms exporting skimmed milk powder and casein have
withdrawn from the market due to fall in global prices.

Most cooperative dairies in north and central India are now procuring 20-30% more milk every day
than their annualised daily average, and they are urging state governments to include milk in their
mid-day meal and anganwadi schemes to deal with excessive milk flow and prevent a price fall that
would hurt farmers.

“We are trying to procure as much milk as we can, ensuring that farmers get remunerative prices.
However, the scene is not same across most parts of north India where farmer’s prices have
crashed,” said RS Sodhi, MD at Gujarat Cooperative Milk Marketing Federation, which sells milk and
milk products under the Amul brand.

Children drink milk

“To ensure that supplies are not affected next year states needs to get milk under mid-day and the
anganwadi programmes,” he said. Amul is currently procuring an average 200 lakh litre of milk from
Gujarat and other states every day as against its annual average of 170 lakh litre daily. Mother
Dairy, which markets about 37 lakh litre of milk a day, has also seen an increase of 30% in milk
procurement over the past five months.
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“Farmer producer companies are bringing excess milk to us,” said Ashok Kumar Tripathi, general
manager for milk procurement at Mother Dairy. He said after selling 30 lakh litre liquid milk in the
market, the cooperative will use excess milk to make 13,000 tonnes of skimmed milk powder, which
is used to make milk in the lean summer season, and 9,000 tonnes of white butter. With production
on the rise, milk prices are under pressure.

NDDB chief Nanda Kumar is new chairman of IRMA
IRMA is a rural management institute founded by the father of white revolution, Verghese Kurien,
who also helped set up NDDB and served as its chairman between 1965 and 1998.

By: Express News Serive | Vadodara | Published:December 9, 2015 4:53 am, indianexpress.com

The Chairman of the National Dairy Development Board (NDDB), T Nanda Kumar has been

appointed as the chairman of the Institute of Rural Management, Anand (IRMA). He takes over

from Magsaysay Award winner and social worker Deep Joshi, whose three-year term ended in

November.

IRMA is a rural management institute founded by the father of white revolution, Verghese

Kurien, who also helped set up NDDB and served as its chairman between 1965 and 1998.

In March 2014, Nanda Kumar took over as the chairman of the NDDB from Amrita Patel who

served the institution since 1998. He is the first IAS officer to hold the post. NDDB is an

institution credited with increasing milk production through Operation White Flood which

carries out the Rs 17,000-crore National Dairy Plan, an ambitious project of the Indian

government to raise India’s milk production to 200 million tonne by 2020-21.

Nanda Kumar, who joined the Bihar cadre of Indian Administrative Service in 1977, has in the

past served as the member of the National Disaster Management Authority and chairman of

Spices Board situated in Kochi.

He is credited with helping increase India’s spices exports during his tenure with the Spices

Board. He was also on an assignment with the United Nations Conference on Trade and

Development (UNCTAD) in Bangladesh for three years.

He was appointed the food secretary of Government of India in 2006 and agriculture secretary

in 2008.



9

For schoolkids, gift scheme to bring milk to their classrooms
To counter malnutrition, national dairy board and Amul tie up for free milk initiative.

indianexpress.com Written by Harish Damodaran | New Delhi | Published:December 8, 2015 2:27 am,

The Amul dairy plant in Anand, Gujarat.

Delivering UP to 200 ml of milk each to school-going children may be an effective way to

address the problem of chronic under-nutrition. And that’s what the National Dairy

Development Board (NDDB) and Gujarat Cooperative Milk Marketing Federation (GCMMF or

Amul) are aiming at.

NDDB and Amul have joined hands for ‘Giftmilk’, an initiative that will offer donors, including

corporates, an opportunity to provide free milk to schools, preferably government or

municipality-owned with children mainly from economically weaker sections.

The two Anand-based organisations behind Operation Flood that made the country self-

sufficient in milk production during the 1970s and 1980s have set up a trust — NDDB

Foundation for Nutrition (NFN) — to seek funds for milk to be sourced from dairy cooperatives

and distributed in schools identified by the donors.

Once identified, the foundation will try and fulfill the requirement of supplying up to 200 ml

daily for 200 schooldays in a year. The target is to reach out to a million schoolchildren by 2020,

provided adequate financial support is forthcoming,” T Nanda Kumar, chairman of NDDB,

told The Indian Express.
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NFN was registered last month under the Societies Registration Act and Bombay Public Trusts

Act. “The foundation has also applied for income-tax exemption for contributions to the

programme, which will address the issue of under-nourishment as well as help lakhs of poor

producers giving milk to dairy cooperatives,” he said.

Proposed to be launched in the first quarter of 2016, Giftmilk will be first rolled out in Delhi and

Hyderabad, where NDDB’s major subsidiaries, Mother Dairy Fruit & Vegetable and Indian

Immunologicals Ltd, have their operations.

Going forward, NFN plans to approach companies in the private and public sectors who are

interested in extending the initiative to their areas of operation or preferred locations. The milk

will be processed and flavoured to make it less susceptible to diversion, besides being fortified

with vitamin A or other nutrients to support cognitive as well as physical growth among

children.

“The entire mechanism would be operated through a transparent web-based portal that will

make it possible for donors to make sure their gifted milk is, indeed, being delivered to where it

is intended,” said Kumar.

Currently, milk is neither supplied through the public distribution system nor midday-meal

schemes implemented by most governments, barring Karnataka and Gujarat.

In Karnataka, the Ksheera Bhagya scheme, providing free milk to all schoolchildren three days a

week, was started in August 2013 mainly to deal with the problem of glut and excess

procurement by the state milk federation. In Gujarat, the Doodh Sanjeevani Yojana is largely

restricted to tribal talukas.
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Economics For Everyone - Milky Way

Prof. M. Guruprasad , AICAR Business School | Mumbai | December 07, 2015 15:55 IST

News: Google Doodle pays tribute to Verghese Kurien

Kurien’s ‘White Revolution’ gave India the identity of being the largest producer of milk in the world.

National Milk Day on Kurien's birth anniversary

Introduction:

The programme adopted to increase the production of milk is
known as White Revolution in India. The White Revolution in
India occurred in 1970, when the National Dairy Development
Board (NDDB) was established to organise the dairy
development through the co-operative societies.Dr. Verghese
Kuerin was the father of White Revolution in India. The dairy
development programme through co-operative societies was
first established in the state of Gujarat. The co-operative
societies were most successful in the Anand District of Gujarat.
The co-operative societies are owned and managed by the milk

producers. These co-operatives apart from financial help also provide consultancy. The increase in milk
production has also been termed as Operation Flood.

Operation Flood, launched in 1970 is a project of the National Dairy Development Board (NDDB), which was
the world's biggest dairy development program, that made India, from a milk-deficient nation to the world's
largest milk producer, surpassing the USA in 1998, with about 17 percent of global output in 2010–11, which
in 30 years doubled milk available per person, and which made dairy farming India’s largest self-sustainable
rural employment generator. It was launched to help farmers direct their own development, placing control
of the resources they create in their own hands. All this was achieved not merely by mass production, but by
production by the masses.

The Anand pattern experiment at Amul, a single, cooperative dairy, was the engine behind the success of the
program.Verghese Kurien was made the chairman of NDDB by the then Prime Minister of India,Shri Lal
Bahadur Shastri, and he was the chairman and founder of Amul as well. Kurien gave the necessary thrust
using his professional management skills to the program, and is recognised as its architect.

Indian Dairy Industry:

Today, India is the centre of the global dairy industry. It is the
largest producer of Milk in the world The Indian dairy industry
is rapidly growing.

India had tremendous milk production in 40 years and has
become the world's largest milk-producing nation with a gross
output of 84.6 million tons in 2001 and an annual output of
130 MT (2014-15). India is the largest producer of the milk in
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the world. It also has the largest milk-producing animal population of over 118 million. According to the
National Dairy Development Board, demand for milk is expected to increase at a compound annual growth
rate or CAGR of 5% from 130 million tons in 2014 to 200 million tons in 2022. The move towards value added
dairy products, offer higher margins than liquid milk for the Indian Milk Industry. According to a report by
CARE Ratings, the share of value added products in the milk and milk derivatives segment in India is growing
at around 25% every year and is expected to grow at the same rate until 2019-20. The Indian Dairy Industry
has achieved this strength of a producer-owned and professionally-managed cooperative system, despite the
facts that a majority of dairy farmers are illiterate and run small, marginal operations and for many farmers,
selling milk is their sole source of income. More than 10 million dairy farmers belong to 96,000 local dairy
cooperatives, who sell their products to one of 170 milk producers' cooperative unions who in turn are
supported by 15 state cooperative milk marketing federations.

The Indian Dairy Industry engages in the production and processing of milk & cream. This industry is involved
in the manufacture of various dairy products like cheese, curd, yoghurt etc. The Indian Dairy Industry
specializes in the procurement, production, processing, storage and distribution of dairy products. India as
nation stands first in its share of dairy production in the international scenario and makes important
contributions to the national economy. The Indian Diary industry provides gainful employment to a vast
majority of the rural households. Given its high income elasticity, the demand for milk and dairy products is
expected to grow rapidly.

India accounts for about 56 per cent of the cattle population of the world's buffalo population and 14 per
cent of the cattle population. It ranks first in respect of buffalo and second in respect of cattle population,
second in goat population and third in respect of sheep in the world.

Operation flood or White Revolution:

Operation Flood had created a national milk grid linking milk producers throughout India with consumers in
over 700 towns and cities, reducing seasonal and regional price variations while ensuring that the producer
gets a major share of the price consumers pay, by cutting out middlemen. By reducing malpractices, it had
helped dairy farmers direct their own development, placing control of the resources they create in their own
hands.

Operation Flood's objectives included:

• Increase milk production
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• Augment rural incomes

• Fair prices for consumers

Operation Flood was implemented in three phases.

Phase I (1970–1980) was financed by the sale of skimmed milk powder and butter oil donated by the
European Union (then the European Economic Community) through the World Food Program. NDDB planned
the program and negotiated the details of EEC assistance. During its first phase, Operation Flood linked 18 of
India's premier milk sheds with consumers in India's major metropolitan cities: Delhi, Mumbai, Kolkata and
Chennai. Thus establishing mother dairies in four metros.

The Operation Flood – 1 originally meant to be completed in 1975, actually spanned the period of about nine
years from 1970–79, at a total cost of Rs.116 crores. At start of operation Flood-1 in 1970 certain set of aims
were kept in view for the implementation of the programs. Improvement by milk marketing the organized
dairy sector in the metropolitan cities Mumbai, Kolkata, Chennai and Delhi. The objective was to gain
commanding share of milk market and speed up development of dairy animals respectively hinter lands of
rural areas with a view to increase both production and procurement.

Operation Flood Phase II (1979–1985) increased the milk-sheds from 18 to 136; 290 urban markets
expanded the outlets for milk. By the end of 1985, a self-sustaining system of 43,000 village cooperatives
with 4,250,000 milk producers were covered. Domestic milk powder production increased from 22,000 tons
in the pre-project year to 140,000 tons by 1989, all of the increase coming from dairies set up under
Operation Flood. In this way EEC gifts and World Bank loan helped promote self-reliance. Direct marketing of
milk by producers' cooperatives increased by several million litres a day. "RAKSHA" vaccine developed for
cattle health.

Phase III (1985–1996) enabled dairy cooperatives to expand and strengthen the infrastructure required to
procure and market increasing volumes of milk. Veterinary first-aid health care services, feed and artificial
insemination services for cooperative members were extended, along with intensified member education.
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Operation Flood's Phase III consolidated India's dairy cooperative movement, adding 30,000 new dairy
cooperatives to the 43,000 existing societies organized during Phase II. Milk-sheds peaked to 173 in 1988-89
with the numbers of women members and Women's Dairy Cooperative Societies increasing significantly.
Phase III gave increased emphasis to research and development in animal health and animal nutrition.
Innovations like vaccine for Theileriosis, bypassing protein feed and urea-molasses mineral blocks, all
contributed to the enhanced productivity of milk producing animals.

Milk production and consumption trends in India: 1950-51 to 2001-02

Achievements

White Revolution is as important to dairy development as Green Revolution has been to grain production. Its
outcome is based on the improvement in cattle breeding and adoption of new technology.

Some of the important achievements of the White Revolution are as under:

1. The White Revolution made a profound impact on rural masses and encouraged them to take up dairying
as a subsidiary occupation.

2. India has become the leading producer of milk in the world. The milk production that was about 17 million
tons in 1950-51 rose to over 105 million tons in 2007-08. The production of milk has gone up by more than
six times when compared with that of the Pre-Independence situation.

3. The per capita availability of milk per day at present is about 200 gm as against 100 grams before the
White Revolution.
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4. The import of milk and milk production has been reduced substantially.

5. The small and marginal farmers and the landless labourers have been especially benefitted from the White
Revolution.

6. To ensure the success of Operation Flood Programme, research centres have been set up at Anand,
Mehsana, and Palanpur (Banaskantha). Moreover, three regional centres are functioning at Siliguri,
Jalandhar, and Erode. Presently, there are metro dairies in 10 metropolitan cities of the country, beside 40
plants with capacity to handle more than one lakh litres of milk.

7. The government implemented livestock insurance on pilot basis in 2005-06.

8. To improve the quality of livestock, extensive cross breeding has been launched.

9. For ensuring the maintenance of disease-free status, major health schemes have been initiated.

AMUL

Amul's success had huge impact in the creation of same structure of
milk producers in other districts of Gujarat initially. Amul's experience
was driving force in project planning and execution. The 'Anand Pattern'
was followed in Kaira district, Mehsana, Sabarkantha, Banaskantha,
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Baroda and Surat districts. As even before the setting up of the Dairy Board of India, farmers and their
leaders carried out various tests of the hypotheses that explained Amul's success. All through these districts,
milk producers and their leaders experienced significant commonalties and found easy, effortless ways to
adapt Amul's gameplan to their respective areas. This eventually led to the Creation of the National Dairy
Development Board with the clear mandate of replicating the 'Anand pattern' in other parts of the country.
Initially this pattern was followed for the dairy Industry but at later stage oilseeds, fruit and vegetables, salt,
and tree sectors also benefited from its success.

Background:

Shri Lal Bahadur Shasri, the then Prime Minister of India, visited Anand in 1964 for inauguration of the Cattle
Feed Factory of Amul at Kanjari. As he was keenly interested in knowing the success of this co-operative,
spent a whole night with farmers in a village, even had dinner with a farmer discusses his wish to Mr
Verghese Kurien, then the General Manager of Kaira District Co-operative Milk Producers’ Union Ltd (Amul)
to replicate this model to other parts of the country for improving the socio-economic conditions of farmers.
As a result of this visit, the National Dairy Development Board (NDDB) was established at Anand in 1965 and
by 1970 it launches the dairy development programme for India – popularly known as Operation Flood. The
Prime Minister also wrote to the Governors of all the Sates in India.

The White Revolution is the achievement of Kaira district milk producers and co-operative union which owns
and operates the Amul dairy. In many villages separators had been set up, which created the problem of
surplus skimmed milk for which there was no use. A German solved this problem around 1909 when he
began preparing casein and exported it to Germany where it found many industrial uses. But he was arrested
during World War I. But he had shown the way to an enterprising young Parsi, Pestonji Edulji Polson, who in
order to meet the army demand for butter started manufacturing it in about 1915. By 1930, Polson set up a
model dairy at Anand, and built up a lucrative business, enjoying a monopoly for many years.
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The current phase of Kaira's dairying movement had its beginning around 1942, when a Russian opened up
the possibility of sending 'cooled' milk to Bombay, which was soon to develop into a big consuming centre for
Anand milk.

The Amul dairy is an indispensable adjunct of the Anand union. In July 1948, Amul started as a milk
pasteurisation plant to help the Bombay milk scheme meet its milk requirements. The production did not
exceed 500 lbs a day. A turning point came in 1953. The winter production being 250% of the summer, Amul
found surplus supplies on hand.

The farmers demanded of the union an assurance to provide them with a year-round market. Such a demand
could not have been met unless surplus milk was converted into dairy products. Two years' planning brought
into existence a `50-lakh dairy factory. Monetary assistance came from Unicef and New Zealand which
proved a great incentive and more milk producers' village co-operative societies came to be organised.

Dr. Verghese Kurien

Verghese Kurien (26 November 1921 – 9 September 2012) was an Indian social entrepreneur known as the
"Father of the White Revolution" for his Operation Flood, the world's largest agricultural development
programme.This transformed India from a milk-deficient nation to the world's largest milk producer,
surpassing the United States of America in 1998, with about 17 percent of global output in 2010–11, which in
30 years doubled milk available to every person. Dairy farming became India's largest self-sustaining industry.
He made the country self-sufficient in edible oils too later on, taking the powerful and entrenched oil
supplying lobby, head-on.
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He founded around 30 institutions of excellence (like AMUL, GCMMF, IRMA, NDDB) which are owned,
managed by farmers and run by professionals. As the founding chairman of the Gujarat Co-operative
Milk Marketing Federation (GCMMF), Kurien was responsible for the creation and success of the Amul
brand of dairy products. A key achievement at Amul was the invention of milk powder processed from
buffalo milk (abundant in India), as opposed to that made from cow-milk, in the then major milk
producing nations. This led the then Prime Minister of India Shree. Lal Bahadur Shastri to appoint him
the founder-chairman of National Dairy Development Board (NDDB) in 1965, to replicate Amul's "Anand
model" nationwide. He is regarded as one of the greatest proponents of the cooperative movement in
the world, his work having lifted millions out of poverty in India, and outside.

 IRMA -Institute of Rural Management Anand
 AMUL- Anand Milk Federation Union Limited hence the name AMUL. Formed in 1946, it is a brand

managed by a cooperative body, the Gujarat Co-operative Milk Marketing Federation Ltd. (GCMMF),
which today is jointly owned by 3.6 million milk producers in Gujarat.

He experimented with ways to produce milk powder from buffalo milk. This culminated in the
establishment of India's first ever milk powder plant. The plant, upon Kurien's request, was inaugurated
by the then Prime Minister Pt Jawaharlal Nehru on October 31st, 1955. The White Revolution started by
him led to the development of Mother Dairy. Shyam Benegal's film 'Manthan,' a story set in India's milk
cooperative movement, was funded by the farmers working for Dr Kurien. He received many awards,
including the Padamshri (1965) and the Padmabhushan (1966). Because of his invaluable contribution to
the dairy industry, his birthday, the 26th of November, is now celebrated as National Milk Day.

Some more Facts about Indian Diary Industry:

1. India is the world’s biggest producer and consumer of dairy.

2. Price volatility is yet to arrive. The dairy sector is protected from foreign imports and prices paid to
GCMMF’s farmers are rising about 9% a year.

3. The GCMMF is made up of 3.6 million farmer members, structured through a network of village co-



19

operatives and district groups.

4. Milk production costs are almost competitive with the likes of Australia and New Zealand.

5. India has 300 million bovines. One-third are buffalo, which provide 55% of the milk.

6. The average net income for a dairy farmer is US$387 (£247) a cow each year. That is not much when
you’ve only got one or two animals.

7. Dairy farming is mainly a woman’s game. They look after the livestock while men typically find a wage
beyond the home.

8. Indian farmers receive 80-86% of every rupee spent on milk by consumers. This is due to supply chain
efficiency and very few big retailers. British farmers’ share of the on-shelf price is about 36%.

9. The most popular way to buy milk is in plastic pouches. Under the Amul brand, the GCMMF sells 20m
every day. Ghee, a kind of clarified butter, is their next top product.

10. India has around 30 different breeds of cow from Punjab to Kerala.

Sources:Economic Times The Hindu
Amuldairy
NDDB
World Bank
FAO (Food and Agricultural Organisation of United Nations)
Wikipedia
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And now, dairy farmers in crisis
K. VENKATESHWARLU

HYDERABAD, December 7, 2015

Updated: December 7, 2015 09:20 IST

Vijaya dairy’s share constitutes a mere six lakh litres of the requirement of 25 lakh litres in Hyderabad alone.– File photo

TOPICS

The crisis is assuming serious proportions as diary farmers have started resorting to distress sale of
buffaloes, unable to provide fodder, whose price has doubled during the last few months.

It now seems to be the dairy farmers turn to be pushed into a crisis with the dairy development cooperative
federation failing to clear their milk procurement bills running into about Rs. 70 crore for a month now.

The crisis is assuming serious proportions as diary farmers have started resorting to distress sale of buffaloes,
unable to provide fodder, whose price has doubled during the last few months. Peraka Srikant, a dairy farmer
from Lingampalli village in Manchala mandal of Ranga Reddy district told The Hinduover phone that he has
already sold four of his 16 buffaloes during the last ten days, each for half the price of Rs. 80,000 he had
bought, unable to feed and maintain them.

He and another dairy farmer, Nageshwar Reddy, supply 60 litres of milk daily to the nearest Vijaya dairy milk
procurement point at Valigonda in Nalgonda district.
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“If the Vijaya dairy fails to clear dues in a week’s time, I will have to sell some more as I am unable to run the
dairy with huge operating and feed costs”.

Like him, Narasimha Reddy, a big dairy farmer from Nalgonda district, was attracted by the Telangana
government’s decision last year to offer cash incentive of Rs. 4 a litre.

“Most of us shifted from private to Vijaya dairy, attracted by the incentive, but now we feel deceived. We
have approached officials at the federation’s head office at Lalapet in Hyderabad couple of times but there is
no proper response.” Mr. Reddy supplies 200 litres daily and the federation owes him Rs. 3 lakh.

Normally, the bills are cleared every tenth day of procurement, which means three of them are pending now.

In contrast to the federation’s delay, the private companies have been promptly clearing the bills, they say.

Dairy farmers are surprised by the indifferent attitude of the federation and the government though the crisis
has been looming for four weeks now.

“The government seems to have forgot that many of us have taken to dairying owing to agriculture distress
and severe drought conditions and now we are being pushed into crisis,” Srikanth adds.

Appeal to KCR

General secretary of Progressive Dairy Farmers Association of Telangana, K. Bal Reddy, appealed to Chief
Minister K. Chandrasekhara Rao to come to the rescue of the dairy farmers before it is too late and order
clearance of the arrears immediately. He recalled that the dairy farmers of Telangana switched their loyalties
from private firms to government dairy attracted by the cash incentive.

It has also pushed up the milk production in the State phenomenally but thanks to mismanagement by the
federation, dairy farmers now feel let down.
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Indian nutraceuticals market to grow to $6.1 billion by 2020:
Study
"At present, India does not have any kind of regulatory guidelines for the approval or monitoring of
the products under this segment."

PTI | 06 December 2015, 5:35 PM IST

NEW DELHI: Indian nutraceuticals market is set to grow over two-fold to $6.1 billion by 2020 as
consumers become more conscious towards health and fitness, according to a study.

The high growth rate of nutraceuticals - products that offer health as well as medicinal
benefits - however, has been hindered by lack of proper regulatory framework, said the
joint study by industry body Assocham and business consultancy services firm RNCOS.

As per the report titled 'Emerging Indian Nutraceutical' Market', the Indian
nutraceuticals market is estimated to be $2.8 billion at present and is projected to touch
to $6.1 billion by 2020.

Commenting on the challenges faced by the segment, Assocham Secretary General D S
Rawat said: "...In spite of the high growth rates of nutraceuticals in India, the growth... is
restrained by lack of a solid regulatory framework which is crucial for medical credibility
as it ensures high-quality products that can be relied on to do what they say they do."

According to the report, "at present, India does not have any kind of regulatory
guidelines for the approval or monitoring of the products under this segment."
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Citing reasons for the rapid growth of the segment, it said: "Higher purchasing power
has prompted Indians to be more health conscious and adopt a healthy diet routine
completed with consumption of nutritional supplements."

Huge customer base, increasing co-prescription with regular drugs, focus on preventive
healthcare, rapid retail growth and e-commerce are some of the major drivers for the
growth of the sector, the report added.

The Food Safety and Standards Authority of India (FSSAI) had formed a taskforce with an
aim to regulate the segment which submitted its recommendations in April 2015 based
on a detailed study conducted on the market in consultation with all the stakeholders.

Once these recommendations get the nod from the authority, all manufacturers in the
country falling under this category will have to get a no objection certificate and
approval from the Centre prior to manufacturing and marketing the products.

Nutraceuticals are the products that offer health as well as medicinal benefits,
consisting of prevention and treatment of disease. The word nutraceuticals is a
combination of two words - nutrient and pharmaceuticals.

Danone Will Soon Give Europe A Taste Of Mishti Doi

This just in, the Bengali favorite mishti doi booked its ticket to Europe and might soon give
competition to their custards and mousses. The sweet Bengali yogurt could be the next big thing on
Europe’s dessert menu as French dairy magnate Danone is piloting an exciting project to launch it in
selected international markets.
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Mishti Doi Goes International

Currently, Danone’s R&D team has put mango lassi under their lab lenses and the product might
possibly beat mishti doi to the aisles. While the mango-flavored yogurt drink could get their first,
people familiar with the news revealed that mishti doi could follow in its steps.

“There is a big similarity between food habits of people in France and India. Along with the
tendency of using fresh ingredients to prepare meals, people of both countries are heavy yogurt
users,” Laurent Marcel, MD of Danone India told The Times Of India.
“The texture of lassi could be very attractive to European palates. Exotic food that can double as
healthy alternatives is a big global trend now”, Marcel concluded.

In addition to taking Indian dairy products global, Danone also plans on bringing international
products from its range to India. “It’s a global innovation. In India, people find it difficult to
prepare,” TOI quoted Marcel.
The company has started the proceeding by applying to the FSSAI for product approval of several
products from its range of nutritive goods.
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Danone in India

Danone set foot in India in 2010 with its dairy business that was followed by the nutrition business
later in 2012 after the acquisition of the nutrition portfolio from Wockhardt Group.
Since then there has been no looking back for the dairy moolah as it brought in its international
range of flavoured yogurts and fresh dairy innovations tailored for the Indian market such as the
mishti doi, chaas, lassi, dahi, flavoured yogurts and smoothies.

By next year, FSSR review, Product Approval will be in place, health
secy
Thursday, 03 December, 2015, 08 : 00 AM [IST] www.fnbnews.com
Ashwani Maindola, New Delhi

Union health secretary Bhanu Pratap Sharma has said that the process of reviewing the Food Safety &
Standards Regulations, 2011, is currently underway and it is likely to complete by next year. He disclosed
this information while addressing the 10th National Food Safety and Quality Summit, a food safety,
quality and competitiveness event for food and beverage industry, held here recently.

Sharma, however, did not explain the specific amendments proposed in the FSS Regulations but assured
the food industry that there would be a paradigm shift in FSSAI’s approach after one year and there
would be a streamlined Product Approval system in place based on scientifically approved Codex
harmonised standards.

“There is a difference of opinion in interpretation of laws and regulations amongst the various ministries
particularly with respect to the Product Approval. The process of reviewing the Act is on and we’ll be
able to put more clarified set of rules and regulations by next year like done in case of nutraceuticals
recently by FSSAI,” Sharma noted at the event organised by Confederation of Indian Industries (CII).

He added that FSSAI could broaden the food safety concept and scientific approach towards its
implementation through ideas such as self regulation but its implementation had been far from smooth.
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There were few provisions which require amendments and greater clarity, as interpretation has been
different.

It is pertinent to mention here that after the comprehensive review, the government got
recommendations for review of FSSR 2011, which is presently under consideration.

He further pointed out that the government was laying emphasis on standard setting, which could have
been done by this time. But given the sheer number of standards that were needed to be harmonised,
both horizontal and vertical, it was taking time.

“The standards were one aspect perhaps could not get enough time or attention of FSSAI because of
their involvement with the Product Approval business. The time in last four years could have been
better utilised for having standards in place and 90% of the product wouldn’t have required the
approval.”

“Greater emphasis on standards is needed but it is easier said than done and it is taking time. A whole
process of consultation and scientific assessment is required which is time consuming. Further the
number of scientific panels is also limited thereby restricting the output. In the last one year there has
been quick progress like setting up of standards for nutraceuticals on which draft is done, some
comments have come, FSSAI is examining and the standards would be notified sooner,” he stated.

He informed that 12,000 additive standards were draft notified and further some 9-10,000 horizontal
standards would be released soon. The FSSAI is also working towards vertical standards. Codex
standards and safety studies during the Product Approval procedure have produced huge data which
would help in setting up the standards. And, there are number of standards which are at final stages.

“And I am sure that within a year’s time after setting up of standards, most of Product Approval
procedure would get streamlined. The Product Approval can’t be done away with completely because
there will be products and ingredients which may not have standards. Some kind of system needed to
be devised where approval can be given," he said.

With regard to the Rs 1,950 crore revamp plan by the health ministry for FSSAI and state food
authorities infrastructure, Sharma said that the ministry was actively looking into the matter and
pushing hard to make it possible soon.

Present on the occasion were J P Meena, joint secretary, MoFPI; V Prakash, eminent scientist, CSIR; and
Piruz Khambatta, chairman, Rasna.
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Food safety regulator must follow global practices

Adventurism by the regulator is in the interest of neither the industry nor consumers

Business Standard Editorial Comment | New Delhi December 2, 2015 Last Updated at 21:41 IST
www.business-standard.com

The indication by the Food Safety and Standards Authority of India (FSSAI) that it would reintroduce the
system of pre-launch product approvals by issuing new regulations has dealt a blow to the food
processing sector. This issue was deemed to have been settled after the Supreme Court upheld a
Bombay High Court verdict that the system of product approvals introduced by the FSSAI through
advisories was arbitrary and illegal. However, the uncertainty and confusion over this issue resurfaced
with the FSSAI declaring that even while respecting the court's decree over its advisories, it will come up
with new regulations to revive the approval procedure. This has turned prospective investors - both
domestic and foreign - wary of committing resources in this sector. For the first time in several years,
the festival season hardly saw the launch of any fresh food product, variant of an existing product or a
new health food or food supplement despite over 700 such products being in the pipeline. The industry
bodies are once again knocking at the doors of the government to get the FSSAI's intended move
quashed.

India's food regulation law, the FSSAI Act of 2006, in fact does not require a new product to be formally
approved by the regulator if its ingredients are as per the law - the generally accepted global practice.
The industry maintains that the regulator cannot bring back the product approval system unless the law
is amended. Even the food processing ministry feels that some of the recent actions of the FSSAI,
including those against Nestle India's Maggi noodles, created a "fear psychosis" in the industry, killing
innovation. There have been allegations of harassment of companies by FSSAI officials on trivial
grounds. Objections are often raised to the quality of the products without getting them tested at
recognised laboratories. Thus, the basic objective of the FSSAI Act of putting in place a transparent and
scientific system of food safety seems to have been belied.

This does not bode well for a sector that, after a prolonged period of infancy, had begun to grow at over
eight per cent a year. Food processing not only adds value to, and prolongs the shelf life of, farm
produce, but it helps reduce the huge wastage of perishable products like fruits and vegetables,
estimated at anywhere between 20 and 40 per cent. The FSSAI has already finalised 12,000 standards
for food ingredients and additives, which are in harmony with the globally recognised Codex norms. It
should also follow the global convention of allowing the industry to self-certify compliance with these
standards. Such a system would end the need for cumbersome product-by-product approval, which
takes years to complete. The FSSAI could monitor adherence to these standards by getting randomly
selected samples tested in a non-controversial manner at accredited laboratories. The ultimate
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objective, after all, is to ensure that consumers get food products and health supplements that are good
in quality, safe to consume, and varied in nature. Adventurism by the regulator is in the interest of
neither the industry nor consumers.

COCKTAIL OF CHEMICALS

www.tribuneindia.com/news, Posted at: Dec 2 2015 1:29AM

Selling white lie in name of milk
Food & Drug Administration finds 37% of milk samples adulterated

Common adulterants

 Urea
 Formalin
 Foreign fat
 Starch
 Soap
 Carbonate
 Bicarbonate
 Maltodextrin
 Table sugar

How it can impact your body

 First of all, milk is consumed for protein. If it is adulterated it means it is not milk since it doesn’t
have protein. When it comes to nature of adulteration, formalin and urea are toxic. There are
various studies to support that excessive amount of both in human body can cause cancer. —Dr
Surjit Singh, professor, internal medicine, PGI, Chandigarh

Vishav Bharti
Tribune News Service
Chandigarh, December 1
It’s official that almost every second glass of milk is adulterated in Punjab.

It is not just water which is being added to the milk, but you are consuming highly toxic substances
like urea and formalin that were found present in the milk samples collected and examined by
Punjab’s Food and Drug Administration.
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According to the Food and Drug Administration, this year, a total of 1,353 milk samples were
collected till October 31, out of which around 495 were found adulterated. It means 36.5 per cent
samples were found adulterated.

The situation was not very good even last year when 37 per cent samples were found adulterated.

Adulteration is being noticed in milk for the past several years. It was anywhere around 25 per cent.

When it comes to nature of the adulteration, it was found that milk was not only adulterated with
water but highly toxic substances like urea and formalin too. Besides, other common adulterants
were foreign fat, starch, soap, carbonate, bycarbonate, maltodextrin and table sugar.

According to the state’s Food and Drug Administration, the adulteration was found in both loose
and packed milk.

The situation is not much different when it comes to milk products such as butter, ghee and ice
cream. Forty per cent adulteration has been found in them as well. Out of the total 982 samples,
384 were found adulterated.

Food and Drug Administration officials attribute the rise in adulteration percentage to increased
surveillance and enforcement of food safety standards by the Food Safety Cell.

“Under the Food Safety and Standards Rules, 2011, we work on specific leads and collect samples,”
said Husan Lal, Secretary, Health, Punjab, who is also state’s Food and Drug Administration
Commissioner. He said the number of samples had doubled in the past two years.

Earlier, the National Survey on Milk Adulteration, 2011, which was conducted nationwide to ascertain
the quality of milk and identify different types of adulteration, had found that 81 per cent of milk
samples in Punjab were either substandard or adulterated.
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Amul is a premium product for everybody: R S Sodhi
Interview with Managing director, GCMMF

Vinay Umarji November 30, 2015 Last Updated at 21:40 IST
www.business-standard.com

R S Sodhi

Last week Google celebrated the 94th birthday of Verghese Kurien with a special doodle, which had
him sitting on a stool next to a buffalo holding a container used to deliver milk. The association was
clear enough to all who know Kurien - the milkman of India, leader of the country's white revolution
and of course, as the progenitor of the brand Amul. For the Gujarat Co-operative Milk Marketing
Federation (GCMMF), which began promoting his birthday (November 26) as National Milk Day a year
ago on its Amul milk pouches, Google's doodle and the support of dairy co-operatives from all around
the country offered a big boost to its branding efforts. Co-operative milk federations in other states
like Kerala, Karnataka, and Bihar joined in on the celebrations. Events such as art and quiz
competitions were held in urban centres and in the villages, milk societies were cleaned as part of the
National Milk Day. And while efforts to celebrate the day are not directed at promoting Amul, the
move is working in its favour, helping the brand carve a leadership role for itself within the organised
dairy sector. R S Sodhi, managing director, of GCMMF talks to Vinay Umarji on Amul's role and how it
is establishing itself as an urban brand. Excerpts:

How is the celebration of Verghese Kurien's birthday as national milk day helping Amul as a
brand?

Dr. Kurien's birthday celebration has nothing to do with Amul. The Amul brand was not even mentioned.

Dr. Kurien is not just for Amul but for everybody. Not just in Gujarat, Dr. Kurien is loved by farmers
across India. The celebration was not for the purpose of promoting Amul.
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Amul was recently voted as the most meaningful brand. What helped Amul achieve the same?

In the past 60 years, Amul has won the faith of millions of consumers by giving best quality dairy
products, made out of best ingredients. Amul has never replaced best and premium ingredients with
cheap ingredients. People know that when they buy Amul products, they will be charged reasonably, will
be given best quality products made using best technology for packaging. We have never misused this
faith, for instance, by charging more on butter on the pretext of its shortage. And Amul is a brand that a
consumer used right from the time he/she wakes up till he/she goes to sleep. Amul has pervaded into
daily routines of our lives. It is a premium product for everybody.

We have tried to make Amul very contemporary. The butter campaign makes our brand very
contemporary. Even our packaging is very contemporary. We also keep coming up with innovative
products and take care of a consumer's changing food habits.

From lactose free milk to sports drink, Amul seems to be establishing itself as an urban brand -
what future steps will you take in this direction?

Amul brand has two faces. Amul is a strong urban brand as far as food and dairy products are
concerned. And it is equally strong as a brand that provides very remunerative prices to milk producers
across the country. We will keep on studying the changing consumer habits, expectations and needs,
and keep coming with innovative products based on the same. We are also trying to increase the market
share in each of the categories such as butter and beverages. As of now, in all the categories, we have
an 80-90 per cent market share which we are looking to increase.

We are also investing a lot towards increasing the organised branded dairy products market. Even today,
the total branded dairy products market in India is around Rs 70,000-75,000 crore, of which Amul has
over 25 per cent share. This market has a potential to go up to Rs 2 lakh crore. Amul is trying hard to
increase the branded dairy product market.

GCMMF is now expanding milk procurement from Punjab. How is that going to help Amul ?

We have gone to Rajasthan, UP, Haryana, West Bengal, Maharashtra, Madhya Pradesh and now Punjab.
With our milk and milk products' sales increasing, Gujarat alone cannot meet our requirements and,
hence, we are going to other states. This has in turn helped the Amul brand being expanded among milk
producers in other parts of the country. Our annual milk procurement stands at around 17.5 million
litres, of which 15 million comes from Gujarat while rest comes from other states.

Any price hike in milk in the offing?

Not yet. The dairy market is going through a phase where there's lot of surplus commodity stocks lying
such as skimmed milk powder and butter, among other products.
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What is the anticipated turnover for this fiscal?

We had clocked a turnover of Rs 20,700 crore last year. This year we anticipate it to be around Rs 23,500
crore.

Coca Cola To Enter Diary Industry With Launch Of Vio In India
By SiliconIndia | Monday, 30 November 2015, 16:24 IST

BENGALURU: Coco Cola plans to enter the diary market of India and serve a strong competition for Amul, Britannia

and Nestle. The brand name of this diary section will be Vio in India. This will be a global launch and dairy products

will be devoid of any carbonation. An official from the cola company said, "This will be an entirely India

innovation."
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Another official of the Coca Cola Company, very closely associated with the development of this

new section reveals, "The rollout could happen as early as January next year or by next quarter at

the most. The front-end and back-end are being fine-tuned."

At the first phase, the plan is to bring out bottled Vio in different flavors across India.

In U.S., the same is a, skimmed milk-based beverage but is carbonated. The present available flavors

of Vio includes citrus, peach and berry and is given across as a drink free of preservatives and

composed of vitamin C.

Vio is not the first milk based product from the Cola Company. The same had launched Fairlife in

the U.S. in late 2014. It is prepared through proprietary milk filtering process and is a joint venture

between dairy farmers and the Minute Maid makers. However the product could not trap much

clientele base.

One of the officials named dairy giant Schreiber Dynamix Dairies with whom the company contracts

for milk supply.

A Coca Cola spokesperson also said, "We already have an offering in the dairy space — Maaza Milky

Delite — which has a presence in select markets. Vio is a global brand and is, therefore, an option

available to us. It is too early for us to comment on a possible launch of this brand in India." This

product called Maaza Milk Delite is composed of milk and mango solids.

Group president, food and FMCG, of Future Group, Devendra Chawla said, "It is worth the challenge
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because if it works, it can be a game changer for Coca-Cola. Unlike colas, dairy is a traditional,

culturally deep-rooted and high-involvement daily consumption category and could bring Coca-Cola

into the daily grocery consumption basket, bringing its brands very close to the Indian consumer."

Chawla further added, "It could be a DNA challenge for a soft drink company to do dairy, which is

not its core business. It's similar to a non-ayurvedic company getting into Ayurveda," Chawla said.

Coca-Cola likely to enter pure dairy segment, to compete
with Amul, Britannia and Nestle
Ratna Bhushan, ET Bureau Nov 30, 2015, 04.00AM IST articles.economictimes.indiatimes.com

NEW DELHI: Soda and juice maker Coca-Cola is working on an ambitious plan for the Indian market — an
entry into the pure dairy segment, which will pit it against Amul,Britannia and Nestle. The maker of
Thums Up cola and Minute Maid juice plans to introduce its global milk-based beverage brand Vio in
India — without any carbonation. "This will be an entirely India innovation," said an official aware of the
development.

"The rollout could happen as early as January next year or by next quarter at the most. The front-end
and back-end are being fine-tuned," said another official aware of Coca-Cola's plans. Coca-Cola has
roped in dairy giant Schreiber Dynamix Dairies for its milk drink, one of the officials said. The plan is to
introduce bottled Vio in locally relevant flavours in the first phase.
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"We already have an offering in the dairy space — Maaza Milky Delite — which has a presence in select
markets. Vio is a global brand and is, therefore, an option available to us. It is too early for us to
comment on a possible launch of this brand in India," a Coca-Cola spokesperson said. Maaza Milky Delite
is made ofmango and milk solids. Schreiber Dynamix officials could not be reached for comment.
The company's customers include Pepsico, Nestle, Britannia and Mother Dairy, according to its website.
Coca-Cola's move to tap the dairy market comes as fizzy drink sales have been struggling with low
single-digit growth over at least the past five quarters. While aerated drinks are a Rs 14,000-crore
category, they are driven by seasonality and remain an indulgence consumption. Packaged dairy is
aRs75,000-crore market that's growing at about 15%. Packaged milk alone contributes as much as Rs
50,000 crore.

Devendra Chawla, group president, food and FMCG, at retailer Future Group, said: "It is worth the
challenge because if it works, it can be a game changer for Coca-Cola. Unlike colas, dairy is a traditional,
culturally deep-rooted and high-involvement daily consumption category and could bring Coca-Cola into
the daily grocery consumption basket, bringing its brands very close to the Indian consumer." In the US,
Vio is a carbonated, skimmed milk-based beverage. In India, the plan is to introduce it as a flavoured
milk drink without carbonation.
Vio, introduced by the beverage giant in 2009 as a carbonated 'vibrancy' dairy drink, comes with
skimmed milk and flavours such as citrus, peach and berry and is positioned as a drink free of
preservatives and fortified with vitamin C. Marketers believe pure dairy could be a huge challenge for a
cola maker. "It could be a DNA challenge for a soft drink company to do dairy, which is not its core
business. It's similar to a non-ayurvedic company getting into Ayurveda," Chawla said. Vio isn't the first
milk-based drink from the Coca-Cola deck. Late last year, it had launched Fairlife in the US, a premium
product introduced through a joint venture with dairy farmers and made using a proprietary milk
filtering process. The product is relatively new and hasn't yet found much consumption traction.
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Foreign Dairy News

Farmers should get more money from milk, say shoppers
BY PAUL SNELL 11.12.2015

To encourage support for farmers during a turbulent period for milk prices, and raise awareness of the issue

Arla Foods took a ‘cow parade’ across London. © Arla Foods

Some two thirds of consumers would pay extra for milk if they knew it would go back to farmers,
according to a poll.

A survey by dairy Arla Foods also found seven out of 10 shoppers would prefer to purchase dairy products

from a company owned by farmers.

To encourage support for farmers during a turbulent period for milk prices, and raise awareness of the issue

in the run up to Christmas, the company took a ‘cow parade’ across London this week.

Ash Amirahmadi, head of milk and member services at Arla, said: “People are telling us they want to support

dairy farmers but they don’t know the best way to do it so we’re making it as easy as possible but putting a

clear mark on all of our products. Our farmers are getting out there and on the road to tell as many people as

possible about the importance of supporting farmers this Christmas.”
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ADSA announces new sections for Journal of Dairy Science

ELSEVIER HEALTH SCIENCES, 9-DEC-2015

Champaign, Illinois - Dec. 9, 2015 - The American Dairy Science Association® (ADSA®) announced new
sections for its scholarly publication, Journal of Dairy Science®, in its December issue. The changes,
which will go into effect beginning with the January 2016 issue of the journal, include moving from four
sections to six subsections in dairy foods and six subsections in dairy production to further distinguish
content.

Journal of Dairy Science had used the previous sections for a quarter century, but Editor-in-Chief Matt
Lucy (University of Missouri) felt those headings had outlived their usefulness, necessitating change.

"When I came on as editor-in-chief we struggled to fit our content into the traditional journal sections
established over 25 years ago. I felt that the problem was that the dairy industry had changed but the
sections in the journal had stayed the same," Lucy said. "So we looked at our content and thought about
the future to develop new sections that hopefully will serve us for the next 25 years. The new sections
are aligned with what we currently publish and are also designed to capture important topics that we
think will be actively researched in the future."

With the change, the journal Table of Contents will feature subsections for the first time. Dairy Foods,
the section that receives the most submissions, will now be subdivided into six, more specific content
areas: Processing and Engineering; Chemistry and Materials Science; Microbiology and Safety;
Bioactivity and Human Health; Sensory Analysis; and Resources and Environment.

The new dairy production sections in Journal of Dairy Science include Physiology; Management and
Economics; Health, Behavior, and Well-being; Animal Nutrition; Breeding, Genetics, and Genomics; and
Resources and Environment. Our Industry Today will be renamed Dairy Industry Today, but its scope will
remain the same.

Despite the changes to the sections of Journal of Dairy Science, the submission process for authors
remains familiar. The journal editorial staff has worked hard to create a very specific list of topics
expected to be published in each section, which is accessible through the usual submission procedure
through ScholarOne.

"All of our existing authors should be accommodated by the change, and others who have not published
with us before may submit to Journal of Dairy Science when they see the updated content as defined by
our new section headings," commented Lucy.
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Full details, including editors for each section, will be included in the December and January issues
of Journal of Dairy Science.

###

Contact:

American Dairy Science Association

journals@assochq.org

Phone: 1-217-356-7641

Fax: 1-217-378-4083

1800 South Oak St.

Suite 100

Champaign, IL 61820

Victorian dairy company uses laser coding on infant milk formula, in
response to counterfeiting in China

Chinese consumers will soon be able to scan tins of infant milk formula with their mobile
phone and trace the product back to a dairy factory in Victoria.

00:00

00:00

The tins will also feature a "contamination-proof" lid and spoon system, to guarantee the product on the
inside matches brand labelling on the outside of the package.



39

Camperdown Dairy International (CDI) has introduced the features to counteract counterfeiting of its
products and give consumers surety of product safety.

The company will use laser coding so that every tin has a unique identifier, matching it back to the batch
it was produced from.

Consumers will be able to use their smart phones to scan the 'Quick Response Code', on the bottom of
each tin, to access information about the authenticity of the product.

CDI milk powder manager Gavin Evans predicted other companies would be forced to follow suit.

"Over time we expect it's quite likely this will be mandated," Mr Evans said.

"As a new entry to the market, we've made sure we introduce our very first product into the market up
there with this technology attached.

"We want to be at the forefront of that use of technology to give people confidence in the product
they're buying."

Product counterfeiting rife in China

Australian dairy products are sold at a premium in China, marketed as a "clean, green, safe" option.

Health scares of the past, mean consumers are willing to pay more for Australian product, but Mr Evans
said counterfeit operations threatened the strong reputation of the Australian dairy industry.

"Over time we expect it's quite likely this will be mandated."
Gavin Evans, Camperdown Dairy International infant powder manager

"Clearly it doesn't matter what product in the market there is, if there's a premium being paid for it,
there's an incentive for people to try and cut corners," he said.

"It is a very real factor and the brand's reputation is just paramount."

Contamination-proof lids for peace of mind

When blackmailers threatened to contaminate New Zealand infant milk formula earlier this year, the
safety of dairy products across the globe was questioned.
Camperdown Dairy International concedes safety can never be fully guaranteed, but the company has
tried to make contamination as difficult as possible.

Mr Evans said the threat alone was enough to damage dairy industries in NZ and Australia.

"The more that you can invest in these risk mitigants, the better position you're going to have in the
market in terms of the consumers' view of your product and its safety," he said.

"Our product has got a special lid that shows it hasn't been opened before and the scoop is embedded
in a place that's much more convenient for the consumer to get."
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How Can Carbon Footprinting Improve Dairy Profits?

08 December 2015 www.thecattlesite.com/news

ANALYSIS - Nearly half the dairy farmers in the UK believe that taking measures to tackle climate
change will add costs to their business, writes Chris Harris.

Just 10 per cent believe that reducing greenhouse gas emissions will boost the milk production
efficiency of their units and increase profitability.

However, a recent independent survey of dairy farmers conducted for the on-farm environmental and
carbon assessment company Alltech E-CO2 showed that three quarters felt it was important to take
action to reduce GHG emissions.

Ben Braou, from Alltech E-CO2, said dairy producers need to take the opportunity for greater
profitability that comes with reducing their carbon footprint.

“Dairy farmers understand it is a global issue, but don’t understand the benefits,” Mr Braou said.

“Unfortunately, the significant ‘profit opportunity’ point – as a result of becoming more environmentally
efficient – is often lost on many UK dairy farmers.

“We recently commissioned an independent survey of 100 milk producers randomly selected from
across the country and nearly half of those interviewed (45 per cent) thought that reducing their GHG
emissions would add cost to their business. What’s more, just over a quarter didn’t attach any
importance at all to the issue.”

The survey showed that 22 per cent of the farmers questioned felt under pressure to measure and
mange greenhouse gas emissions with the greatest pressure coming from the milk buyer.
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Dairy farming was seen as the highest contributor to emissions, followed by pig and poultry farming, but
few farmers understand what contributes to greenhouse gas emissions on the farm.

The survey showed that around two thirds of farmers realise that GHG emissions come from methane
from the rumen but they fail to understand the significance of the emissions and there is a
misunderstanding that fuel used on the farm is the main contributor.

Few farmers also see feed as a high contributor to emissions.

Mr Braou said that there is an underestimation among some dairy farmers of their livestock enterprise’s
contribution to the total carbon footprint of a litre of milk once it is on the retail shelf.

“Interestingly, the survey findings show that more than one in five producers perceive the largest GHG
contribution to come from processor activity, which is not the case. The largest contribution (80 per
cent) actually comes from the farm, so there is a lot that dairy farmers can do,” he said.

“For example, more than 40 per cent of on-farm GHG emissions come from the cows themselves. But
we also know that by improving the health of the rumen and the cow, more milk will be produced while
at the same time lowering methane emissions. Furthermore, healthy cows live longer, lowering culling
and replacement rates.

“Emissions spread across a short milking life are very inefficient, whereas if they can be spread over
increased lactations you help to offset those produced during the unproductive rearing period. All these
factors boost your on-farm efficiency and profitability, whilst at the same time reducing your
environmental impact,” Mr Braou said.

“Clearly though, as dairy farmers continue to struggle in a depressed milk price environment, there is
even greater pressure to become more efficient.

“The good news for milk producers is that a reduced carbon footprint is inextricably linked to increased
farm efficiency and profitability, so having a focus on cutting GHG emissions – and understanding the
areas where improvements can be made – makes perfect sense,” said Mr Braou.

Dairy farms that are engaged in carbon footprint assessments over the last six years have increased their
efficiency by almost 10 per cent according to Alltech E- CO2.

The environmental and carbon assessment company said that these farms will be more profitable as a
result.

Analysis of 3,786 dairy farm assessment records collated by Alltech E-CO2 over the period from 2009 to
2014 shows average carbon footprint on these farms has fallen from 1,341g/litre (carbon dioxide
equivalent) to 1,212g/litre, an improvement of 9.6 per cent.

Alltech E-CO2 joint business manager Andrew Wynne said that this shows the value of having a clear
focus on farm efficiency.
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“The assessment process carried out to establish the carbon footprint – which is certified by the Carbon
Trust – provides a comprehensive analysis of all aspects of the farm business and includes a section that
highlights areas for improvement,” he said.

“More than anything, this allows farmers to prioritise their efforts and concentrate on aspects of the
management that will make most difference to overall efficiency.

“We know that a farm with a lower carbon footprint is a more efficient farm. If it is more efficient, it is
more profitable.

“By focusing on the overriding objective of a reduced carbon footprint, dairy farmers are concentrating
their efforts and becoming more profitable.”

Certification manager with the Carbon Trust, John Kazer, said that it was important for the farming
industry to establish accurate carbon emission figures.

“It is vital that UK dairying develops robust indicators to allow it to properly evaluate progress against
the Greenhouse Gas (GHG) Action Plan.

“Engaging fully with an accredited dairy farm carbon assessment process that can generate robust data
offers the industry the best route forward,” he said.

Mr Wynne also used the Alltech E-CO2 data to point out that a dairy farming system has no direct
impact on a farm’s ability to be more or less efficient, revealing examples of both extended grazing units
and high yielding 365-day housed units within the very best performers.

“Efficiency is not about the system but about the management of the system,” Mr Wynne said.

“Every dairy farm situation is different, with varying resources, so efficiency is about adapting to your
circumstances and then managing the business as well as possible within the constraints that exist.”

Data from Alltech E-CO2 showed a number of key performance indicators where an improving trend was
consistent with an overall fall in carbon footprint.

However, Mr Wynne stated that it was more important for individual farms to carry out their own
assessments to identify specific areas for improvement, rather than adopt a standard approach.

“In a lot of cases, improving areas such as feed rate per litre, calving interval and age at first calving will
result in a lower carbon footprint and increased efficiency and profitability,” he said.

“But it is important to look at the whole farm situation and to view each area in this context, not in
isolation. This is where the individual farm assessment has such value, as it takes account of all of the
specific challenges and nuances that exist on every farm.”
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(News Focus) Dairy industry in dilemma over rising milk inventories

December 7, 2015 www.koreaobserver.com/news

SEOUL, Dec. 7 (Yonhap) — South Korea’s milk industry has been mired in a quandary over

increasing milk inventories over the past years due to an oversupply and sluggish consumption

amid falling birthrates and a prolonged economic slump.

In a desperate bid to tide over the difficulty, the industry has been trying to cut milk

production, but the glut shows no signs of easing as milk producers are determined not to

lower prices to help boost consumption.

Market watchers say the root cause of the supply-demand imbalance is the so-called raw milk

price linkage system, a pricing agreement that a dairy producers’ group and the government

reached in 2012 following farmers’ fierce protests over falling prices.

Under the system, the price of raw milk is linked to production costs based on numbers

released by Statistics Korea and the preceding year’s inflation rate, instead of being determined

by market forces.

The milk inventory has been on a steady rise since 2013 when the government encouraged the

dairy industry to increase production to overcome an undersupply stemming from a massive

outbreak of foot-and-mouth disease in 2010 and 2011.

Powered milk inventories came in at 262,000 tons as of end-September this year, up 3,000 tons

from the end of last year, according to data from the Korea Dairy Committee (KDC). Overloaded

fresh milk is dried to powdered milk for preservation.

The stock has floated over the 200,000 ton level for nearly a year since it touched the line in

November last year for the first time in 11 years, while reaching an all-time high of 280,000

tons in April.
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Making matters worse, the upward trend of raw milk production has continued for years, with

the monthly milk production having hovered around 180,000 tons. About 173,000 tons of fresh

milk were produced in September this year.

Despite the increased production, South Korea’s milk consumption has been on the wane.

South Korean households spent an average 12,088 won (US$10.38) in buying fresh milk per

month in the second quarter of this year, down 16.3 percent from the same period in 2012,

according to the Korea Rural Economic Institute. They bought a monthly 4.92 kilograms of milk

over the cited period, down 15 percent from 5.79kg.

The picture shows a refrigerator filled with milk cartons in a supermarket in Seoul. (Yonhap file

photo)

“As the foot-and-mouth disease swept across the country in 2010 and 2011, a great number of

milk cows were culled, resulting in a sharp drop in milk production,” said Yoon Hyung-yun,

director of the Supply-Demand Planning Team at the KDC.

“The government came up with production expansion plans to restore the volume. But after

that, consumption plunged due to big social issues like the deadly Sewol ferry sinking, an

outbreak of Middle East Respiratory Syndrome (MERS), a demographic change and a sustained

economic downturn.”
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As consumption has showed no signs of recovery, dairy farmers are seeking to solve the

problem on their own: slaughtering cows.

The Seoul Dairy Cooperative, which is in charge of 35 percent of the country’s milk production,

has killed 5,400 milk cows since January, while the KDC has decided to slaughter 3,633 cows by

the end of this year.

According to the Ministry of Agriculture, Food and Rural Affairs, the number of slaughtered

cows rose 38.6 percent on-year to 51,315 during the first nine months of the year.

“Producers have left no stone unturned to solve the problem,” said Yoon. “The ball is now in

the court of dairy companies and even the government. They should ramp up efforts to help

boost milk consumption.”

The agriculture ministry said that the KDC and other related players including farmers and

consumer rights groups have formed a consultative body to discuss ways to improve the price-

setting system of milk.

“The consultative body has been looking into the system to determine whether to maintain the

price system or to scrap it,” said Ha Wook-won from the ministry’s Livestock Management

Division.

“The government is considering programs to support milk producers and build the industry’s

infrastructure to keep up with the changing trend.”
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Officials from the National Agricultural Cooperatives Federation, or Nonghyup, participate in a

campaign to promote milk consumption in Seoul on July 2, 2015. (Yonhap)

Slumping milk consumption has prompted dairy companies, who have been struggling from a

drop in revenues, to diversify their business portfolios.

Seoul Dairy Cooperative, a group of milk farmers, posted a loss of 18.4 billion won for the first

half of this year, marking a half-yearly deficit for the first time. Its first-half operating profit

plunged 84.5 percent on-year to 5.2 billion won.

But other dairy companies, who have coffee and baby formula businesses under their wings,

have fared better.

Namyang Dairy Products Co. swung to a net profit in the second quarter of this year for the first

time in two years, posting 6.1 billion won in operating profit, while Maeil Dairy Industry Co. saw

its operating profit jump 69.3 percent on-year to 13.9 billion in the third quarter.

Their strong bottom line was led by brisk sales of coffee and yogurt products and particularly

exports of baby formulas to China.

Namyang’s milk business accounted for 29 percent of the company’s entire sales last year, with

21 percent for yogurt products, 16 percent for baby formula and 10 percent for coffee.
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Maeil depends on fresh milk for some 24 percent of its sales, followed by formula with 10

percent and coffee drinks with 10 percent.

They focus on rising demand for milk products, including infant formulas, as Beijing scrapped its

decades-old one-child policy.

According to a report by KDB Daewoo Securities Co., Namyang shipped 23 billion worth of

infant formulas to China last year and expected the figure to nearly double to 45 billion this

year, while Maeil’s China exports are also expected to reach 45 billion won in 2015.

Experts point out that the fast-growing Chinese baby market is one of the biggest solutions for

South Korea’s saturated dairy industry.

“China’s formula market is exploding,” said Baek Woon-mok, an analyst at KDB Daewoo

Securities. “Chinese consumers tend to prefer imported brands to Chinese ones. South Korean

companies can appeal to such a tendency.”
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Ways to Increase Revenue as Milk Margins Tighten
DECEMBER 7, 2015 05:34 AM, WWW.AGWEB.COM

Even though cash flows will be squeaky tight on dairy farms for at least the next six months, and
perhaps even dip into the red, there’s no need to panic.

So says Tim Swenson, a business consultant with AgStar Financial Services based in Hudson,
Wis.

Basis—the difference between your mailbox milk price and the Class III or Federal Order price—
will be critical, he says. In much of the Midwest, for example, basis will be 50¢ to 75¢/cwt less
this year.

Typically, basis runs $1.50 to even $2/cwt above Class III in Wisconsin and Minnesota. But as
manufacturing plants run at or near capacity, there is no need for them to bid for more milk.

But that doesn’t mean there are no opportunities on the revenue side of the ledger. Closely
examine your milk checks over the past six to 12 months. As butter and butterfat have grown in
demand, many manufacturing plants are upping the premiums they pay for it.

As a result, there may be an opportunity to tweak rations to increase butterfat production.
“You need to understand what your processor is paying you for,” Swenson says.

Most dairy farmers are already producing as much milk per cow as they can. But some might be
producing more waste milk than they should. “Is there a way to increase the percent of saleable
milk?” asks Swenson. Milk quality, somatic cell counts and antibiotic treated milk all have a
huge impact on the amount of milk both produced and sold.

Swenson also notes that the Class III futures market is offering stronger prices in the second
half of 2016. “You need to work with your marketing experts to protect those better prices,” he
says. “They could move even above where they are now, so you need to protect these values
and still leave some upside potential.”
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And if you have excess heifers ready to calve this spring, does it make sense to sell older cows?
“I have some clients selling milking three-year-olds, and still getting $2,600/head for them,”
says Swenson.

‘Soymilk’ ruling leaves NMPF frustrated

By Dave Natzke, Dairy Herd Management December 04, 2015 | 1:51 pm EST

A federal judge dismissed a lawsuit alleging "soymilk" labels mislead consumers, continuing nearly 15
years of frustration for the National Milk Producers Federation (NMPF).

The decision, issued Dec. 1 in the U.S. District Court in the Northern District of California, dismissed
claims that specialty grocer Trader Joe's misled consumers by misbranding products without cow's milk
as "soymilk." The class-action lawsuit (Gitson et al v. Trader Joe's Company – 3:2013cv01333), filed in
early 2013, alleged Trader Joe’s use of the term “soymilk” violated the federal Food, Drug and Cosmetic
Act, as well as California law, because it "purports to be" a food standardized by the U.S. Food and Drug
Administration (FDA).

However, U.S. District Judge Vince Chhabria ruled those assertions were insufficient. In his five-page
ruling, Judge Chhabria said consumers would not think soymilk contains dairy milk, or that it has the
same nutritional value as milk.

"It is simply implausible that a reasonable consumer would mistake a product like soymilk or almond
milk with dairy milk from a cow," Chhabria wrote.

Chris Galen, NMPF senior vice present of communications, disagreed.

“We are disappointed that the judge didn’t give greater credence to the federal standard of identity for
products such as milk, cheese and yogurt, which in order to use those terms, must be made from milk,
not plant-based imitation sources, according to federal regulation,” Galen said.
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“What’s more, some consumers do think that use of the term ‘milk’ on an imitator’s package means that
the product has the same protein, vitamins, calcium and other minerals that real milk does,” he
said. “The imitators usually employ the same packaging, same form of merchandising (i.e. located in
refrigerated cases next to cows’ milk), and same use patterns – e.g. with cereal, etc. Since the product
purports to be a similar product, the consumer would expect to find equivalence with all product
attributes, including nutrition.”

While NMPF was disappointed in the latest court ruling, frustration with FDA is now entering its 16th
year.

NMPF asked FDA to restrict soy beverage labeling in February 2000, requesting the agency “take
appropriate enforcement action to prevent misbranded products from entering the marketplace and to
promote honesty and fair dealing in the interest of consumers.”
In May 2014, NMPF said FDA had “blatantly disregarded” adequate enforcement of regulations by
allowing soy, rice, nut and hemp products to define themselves as milk, in violation of long-standing
food standards.
In his ruling, Judge Chhabria said FDA’s standardization of milk “does not categorically preclude a
company from giving any food product a name that includes the word ‘milk.’ Rather, the standardization
of milk simply means that a company cannot ‘pass off’ a product as ‘milk’ if it does not meet the
regulatory definition of milk. Trader Joe's has not, by calling its products ‘soymilk,’ attempted to pass off
those products as the food that the FDA has standardized (that is, milk).”

SIGNIFICANT EU MILK PRICE RECOVERY NOT EXPECTED UNTIL 2021
04 DEC 2015, WWW.FGINSIGHT.COM/NEWS

A report by the European Commissions predicts a small average milk price increase next year, but as

production looks set to remain high, significant recovery is not expected until 2021.

Significant recovery in EU milk prices is not expected until 2021, although farmers can continue to

expect a volatile ride, according to a European Commission report on the outlook for EU agriculture.



51

The report predicted a slow recovery from the current low commodity prices in 2016 because world

supply is expected to continue growing and stocks have accumulated.

The Commission noted, however, recovery could be accelerated by the expected decrease in production

in New Zealand, driven by unfavourable weather conditions and very low prices paid to farmers.

But it said: “Given that it takes two to three months between changes in commodity prices feed into

changes in the price for raw milk, the EU milk price is not expected to increase significantly in 2016.”

Until 2020, the average EU milk price is expected to oscillate between €0.32 and €0.33/kg (about 23-

24ppl at current exchange rates. This compares with an average EU price in 2015 of around €0.30/kg.

This projected average price is lower than the one predicted in last year’s report, although low energy

and feed costs will help soften the blow for farmers, the report predicted.

PRICE INCREASE

“After 2021, the milk price is expected to increase, along with dairy commodity prices, the oil price and

feed costs,” it said.

The report noted, however, that the significant price fluctuations experienced since 2007 will continue

over the next 10 years, in response to impacts of weather on production, changes in energy prices and

exchange rates, animal health issues.

Butter and cheese prices are expected to rise to around €3,800/tonne in 2025, while skimmed Milk

Powder prices ‘can only increase from 2015’s bottom (intervention) price’ and could average €2,500/t in

10 years’ time.

The average EU Skimmed Milk Powder price reached intervention level in August 2015 as the need to

channel additional milk into SMP and butter to compensate for the loss of the Russian market,

combined with lower SMP import demand in Algeria and China, hit price levels.



52

In contrast EU butter prices remained 30 per cent above intervention price, a reflection of the ‘sustained

dynamic demand for dairy fat’ in the EU and world markets, especially in the USA.

The decrease in commodity prices led to an average EU milk price slightly above €0.30/kg (about

21.6ppl) in 2015, 20 per cent below 2014 levels.

GLOBAL SUPPLY

The market imbalance underlying the current low EU price levels for dairy products and milk was driven

mainly by a surge in world supply at a time when China was purchasing less and Russia has banned

imports from the EU, the USA, Norway and Australia.

However, over the long-term, the sector will continue to expand in response to growing world demand

(forecast to grow at nearly 2 per cent per year) and domestic demand, facilitating the recovery to

‘moderate’ price levels in the next few years before prices ‘rise further’.

Milk supply in the EU is expected to increase by 13 million tonnes in the coming years, a rate of about

0.8 per cent a year), driven by this growing world demand and sustained domestic consumption.

In addition the EU’s share of world exports should grow slightly, taking advantage of its good potential

to increase production, while producers in New Zealand are more constrained by availability of natural

resources.

In the next 10 years, around 50 per cent of the additional milk produced in the EU will be channelled

into powders (mainly SMP), mainly for export, and more than 30 per cent into cheese, mainly for

domestic consumption.
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Dairy expo looks to grow industry
Jake Laxen, jlaxen@stcloudtimes.com5:15 p.m. CST December 3, 2015

www.sctimes.com/story/news

Buy Photo

(Photo: Kimm Anderson, kanderson@stcloudtimes.com)

While most trade shows offer its attendees bottles of water, the Midwest Dairy Expo had different beverage
ideas.

They provided chilled servings of milk along with ice cream treats. The annual expo started Tuesday and
concluded Thursday at the River's Edge Convention Center.

"We are trying to promote the dairy industry here in Minnesota," said Marc Boulanger, a vendor at the event.
"This is about providing options for producers on how to get their farms going and how to keep them going."

Boulanger represented Big Bear Genetics at the expo, a North American distribution company that focuses on
cross-breeding German cows with American varieties.

Others at the show concentrated on selling products related to cow feed, and milking and farming
equipment.

Buy Photo

Attendees stop to talk at the myriad of dairy industry-related booths Thursday, Dec. 3 during the final day of the Midwest Dairy
Expo at River's Edge Convention Center. (Photo: Kimm Anderson, kanderson@stcloudtimes.com)
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Minnesota is the country's eighth largest milk producing state with about 1,061 million gallons produced in
2014. But the Minnesota Department of Agriculture said the total number of dairy farms in the North Star
State has decreased.

"The last 10-20 years, the trend is the smaller farmers are having trouble making it," said Kelly Anderson, a
livestock and grazing specialist for the Minnesota Department of Agriculture. "You are seeing more, larger
farms with 200-plus cows."

While Stearns County still holds the claim for the state's top dairy producer, Anderson said production has
grown in other parts of the state.

"The locations of dairy farms are trending to move west," Anderson said. "They say it's the 'I-29 Corridor.'

"That's the hot spot for dairy. That's where all the growth is."

And this week's convention was focused on creating more growth

Arla to quicken ‘commercialisation’ of its ‘dairy co-op’ status

3 DECEMBER 2015 - 12:00AM UPDATED | POSTED BY SEB JOSEPH

Cravendale owner Arla is to redouble efforts to make its status as the UK’s largest farmer-
owned dairy company a bigger part of what its brands represent, spotting an opportunity to
commercialise support for the agricultural trade during a volatile period for milk prices.

Anchor, Lurpak and Cravendale are well known national brands but many shoppers don’t know
they’re owned by a co-operative of farmers rather than a faceless conglomerate. That’s
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according to Arla Foods’ UK marketing boss Sarah Baldwin, who wants to distill that notion
through the different personalities of each of its brands. No two brand strategies will be the
same consequently, with the dairy producer keen to explore new ways of getting its message
out there.

To that end, Arla is developing its own recipe for ‘always-on marketing’ that will combine
headline-grabbing activity with education that buying Arla brands directly supports its farmers.

It is working with Space to bring this to life, initially through the ‘White Wednesdays’ push. Arla
expects to reach over 40 million people over the next month through the campaign, which will
introduce the 75 second film entitled ‘Farmer Christmas’ alongside a major event in central
London yesterday (2 November).

The remaining three Wednesdays will take a similar approach across the country, where many
of Arla’s 3,000 farmers and 3,500 colleagues will help to distribute one million Farmer
Christmas cards that trumpet the benefits of being a farmer-owned business.

Baldwin is hoping of extending this campaign into 2016 and making it not just for
Christmas. “We’re trying to raise awareness as we head into Christmas when people are
possibly planning to do a bit more cooking and more shopping,” she added.

“We clearly can’t get involved when it comes to [milk] pricing but what I can do from a
marketing perspective is market my product more, as well as commercialise it further. It’s not
off the direct protests but it’s really important that we support the industry.”

And there will be more of this type of activity from the dairy producer over the next 12 months
alongside a heightened proposition around healthier eating. Arla’s site is already helping drive
the first point through a series of videos featuring some of the members of its co-operative,
which are also being amplified on its social media channels.

The strategy is being fuelled by insight from YouGov, which revealed that people are willing to
back farmers with their wallets amid a milk pricing tussle with supermarkets. Falling milk prices
have heaped pressure on farmers, although almost two-thirds of consumers (60 per cent) say
they would pay extra for diary products if it went back to farmers, while almost 70 per cent of
those polled caliming they opted to buy their dairy products from a company which is owned by
the famers themselves.
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Higher Beef Incomes on Irish Farms, but Dairy Incomes Down

03 December 2015

IRELAND - Overall family farm incomes are down 9 per cent in 2015, according to analysis by
economists from Teagasc in their annual review of the performance of the agriculture sector.

Incomes improved considerably on cattle farms, but dairy farmers’ incomes declined. Pig prices were
down; sheep prices were up, while the output from the tillage sector was down slightly due to lower
area.

Teagasc economists presented their findings at a conference, Outlook 2016, Economic Prospects for
Agriculture, which took place in the RDS, Dublin, on 1 December.

Income levels increased across most farm systems this year, the economists said, dairy being an
exception. Buoyant beef and lamb prices boosted incomes on livestock farms. However, average farm
income still decreased due to the effect of the falling milk price.

“This demonstrates the growing importance of the dairy industry to Irish farming," said Thia Hennessy,
one of the economists at Teagasc.

Traditionally, beef farms produce the lowest incomes in Irish agriculture, but price improvement has
provided an income boost of €2,700 for the average suckler farmer in 2015.

“The lower numbers of animals available this year and the strength of the euro helped to boost cattle
prices,” said Kevin Hanrahan, another of the economists. Strong demand for younger animals also led to
price improvements and higher incomes in other beef systems.

The end of the milk quota system this year has allowed dairy farmers to expand milk production to
partially offset the fall in milk sales resulting from the lower milk price. Very favourable grass growing
conditions in 2015 allowed these additional litres to be produced at a lower cost than would otherwise
have been the case.
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“Mainly due to a 9 cent per litre (24 per cent) fall in milk prices, average dairy farm income is estimated
to have fallen from around €68,000 in 2014 to €48,000 in 2015,” said report author Trevor Donnellan.

Overall, Teagasc estimates that on the average dairy farm the production of an additional 35,000 litres,
or 10 per cent of total supply, allowed for a 9 per cent reduction in the cost of producing a litre of milk.

Low cereal prices boost livestock sector

Following three consecutive bumper global cereal harvests, cereal prices have remained low, impacting
negatively on crop farm incomes. This has led to lower animal feed prices helping to boost the income of
livestock farmers.

“Future markets are now suggesting a slight recovery in cereal prices in the second half of 2016 which
will just about counterbalance the impact of a reversion to trend yields," said Fiona Thorne, also an
author of the Teagasc Outlook report.

Sheep farms have also seen lamb prices improve and sheep farms with a minor beef enterprise will have
also benefitted from the improvement in beef prices. Income on the average sheep farms is estimated
to have increased by over €2,000 in 2015.

What lies ahead in 2016?

Teagasc economists are indicating that family farm incomes could be up by 5 per cent in 2016. The
removal of the milk quota has seen dairy cow numbers rise sharply in Ireland in recent years, so further
expansion in milk production is expected in 2016. This, coupled with a modest improvement in milk
prices, should see dairy farm incomes continue to recover next year.

Some of the beef price increase in 2015 is anticipated to be reversed in 2016, as the supply of animals
available increases in Ireland and the EU generally. The increased number of dairy cows over recent
years will lead to an increase in the available supply of finished animals in 2016.

Prospects for the sheep sector in 2016 are for a continuing increase in sheep prices due to tight global
supplies of lamb.

Modest rise in global dairy prices
Home » News » Business

By Sally Rae on Thu, 3 Dec 2015

News: Business www.odt.co.nz/

Dairy prices lifted modestly in this week's GlobalDairyTrade auction, breaking a run of three consecutive
falls.
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Overall prices posted a 3.6% rise, broadly in line with expectations. Whole milk powder lifted 5.3% and
skim milk powder rose 3.2%.

Westpac senior economist Anne Boniface said the auction result left the bank comfortable with its
farmgate milk price forecast of $4.50 for the current season, while ASB was sticking with its $4.60
forecast.

ASB rural economist Nathan Penny said prices were still ''out of whack'' with dairy fundamentals,
despite the auction price rise.

New Zealand production was down 3.3% in the season to October and it was expected to fall 6% for the
season as a whole compared with last season.

The market assumption that other producers, like the European Union, would pick up New Zealand's
slack was misplaced. Lost New Zealand exports were too big to cover, Mr Penny said.

The market was factoring in some milk powder scarceness later in the season, with prices of later-dated
whole milk powder contracts about $250 MT higher than near-dated ones.

A price correction might be gradual and, in particular, the bank would be watching for any pick-up in
China demand.

October data hinted at improved demand but November's data would provide a more definitive answer,
he said.

Ms Boniface said Westpac believed Chinese consumer demand could remain muted in the year ahead
with the Chinese economy forecast to slow further in 2016.

Meanwhile, a slowdown in Chinese demand for live dairy heifers has New Zealand exporters and traders
questioning if the ''boom period'' is over, a report from Rabobank says.

Structural changes in China's dairy industry had dampened demand, with volumes and prices expected
to remain well below 2014 levels over the medium term, report author and senior dairy analyst Michael
Harvey said.

Last year, New Zealand's exports of dairy heifers hit near-record levels with China accounting for nearly
all of them.

But trade volumes to China had fallen sharply throughout this year and prices had also taken a hit.

China's dairy sector was becoming increasingly self-sufficient in raising heifers, aided by improvements
in fertility rates and herd management practices, reducing the need to replenish herds through
importing heifers, Mr Harvey said.
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It was important not to neglect China, which would still remain a major destination for New Zealand
dairy heifers with potential for future spikes in demand, but also ensure there were channels in place to
supply alternative markets.

New Zealand was well positioned to trade heifers with South East Asia, although trade with Indonesia,
Sri Lanka, Pakistan, Malaysia and Vietnam, might require adjustments to breeding and sourcing
strategies, and a particular focus on sustainability and animal welfare.

Getting more from your technology
DR SARAH CHAPLIN*

03 Dec, 2015 07:42 AM  adf.farmonline.com.au

“Recent study in the Netherlands productivity did found not change after investment in sensor system.”

Farmers collect a lot of data but could it be better used by their advisers?

Much dairy technology is directed at labour saving and improving efficiency, for example automatic cup
removers, backing gates and automatic plant washing systems.

Precision dairy technologies collect information on individual animals (or other parts of the farm system such
as paddocks) to allow more precise monitoring, and improve management and farm performance.

Animal-focused data collection allows early detection of disease and analysis of performance leading to more
precise management of individuals or groups of animals.

A range of animal-focused precision dairy technologies are currently used on dairy farms, including, milk
meters, automated mastitis detection, automated heat detection, automatic calf rearers, computer
controlled feeding and walkover weighing.

An Australian Bureau of Agricultural and Resource Economics (ABARE) survey in 2010 asked about a few of
these technologies and found that depending on the region between 7 and 23 per cent of farms have milk
meters and between 7 and 46 per cent have automated drafting gates (which are often linked to other
technologies).

The ABARE survey also found that 65 per cent of farms used computers for bookkeeping, financial and
budgeting purposes, 50 per cent of farms used computers for receiving or sending information by email, and
more than 45 per cent used computers for herd management, breeding management and milk production
records.

That was nearly five years ago so we can expect these numbers to be much higher now.

These technologies produce considerable amounts of data which is then stored in one of many herd
management software programs.

Easy Dairy and Mistro are commonly used but there are at least seven other programs that are widely used in
the industry.
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There is potential to achieve greater benefit from the data that is being collected but this can require new
skills and knowledge.

Investing in new technologies but failing to capitalise on their potential has been described by Cameron Clark,
at the University of Sydney, as ‘the bleeding edge of farming’.

In fact, a recent study in the Netherlands found productivity did not change after investment in sensor
systems on dairy farms and the authors suggested that providing more information and guidance on how to
use the output of sensor systems might improve the technical performance of the farms.

There is possibly a role here for service providers.

Some sell the technology products and provide advice directly on the operation of such products.

Others such as consultants, extension officers and factory field officers provide general or specific advice to
the farm business.

These advisors could make use of the data collected on-farm to guide their services and advice, and could
even access up-to-date farm data remotely.

But to what extent do advisers have the necessary skills in information and computer technology and in
interpreting/analysing data from a range of platforms? And do they need such skills?

Can the number crunching itself be automated?

For example, the Mastitis Focus Report and the Fertility Focus Report both suck in large amounts of data and
produce reports that can be used by advisers to guide decision making and strategic management on farm.

I am conducting a national survey of farm advisers to explore these issues.

The aim is to understand how service providers currently use data collected by precision technologies on
farm; how they feel they could potentially improve data and technology use for decision making and how
industry can help to make this a reality.

Advisers are asked to visit the survey at https://www.surveymonkey.com/r/datatodecisions.
For more information phone Sarah Chaplin on 0439 275 896 or emailsarah.chaplin@ecodev.vic.gov.au .
Dr Sarah Chaplin is development specialist for animal performance with the Department of Economic
Development, Jobs, Transport and Resources (DEDJTR).
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The Weekly Dairy Report: Poor animal welfare by a few on bobby calves
has angry farmers calling for MPI to prosecute

Posted in Rural News December 02, 2015 - 01:53pm, Tony Chaston

www.interest.co.nz/rural-news

As the global leaders meet in Paris to look for ways to slow climate change, down on the farm El
Nino intensifies especially in the south as hot days and strong winds sap soil moisture levels to
well below average.

Even in the north summer production is still picked to be challenging so advisers are urging
managers to have a plan for when feed supplies become tight.

They suggest keeping grazing residuals in the 1500-1600kg/dm range and start to lengthen out
rotations, and also book in an early pregnacy test so that cull cows can be identified early, to
help maintain feed supply

The dairy futures prices look to have bottomed and points to a lift in this week’s milk auction,
but as the currency firms and the gap between the present market and sustainable prices is still
large, a sustainable turnaround looks a long way off.

At auction last night a much awaited rise did arrive at 3.6% for all products, with Whole Milk
Powder leading the way with a 5.3% lift.

These figures did little to move bank analysts yearly predictions, with the normally most
optimistic ASB retaining it's $4.60/kg/ms level for this season.

Related Topics

Rural NewsFonterraASBWestland Milk Productsglobaldairytrade auctionThe Weekly Dairy Report
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Westland Milk Products reveals it’s peak milk take is back 2.5% and reinstates its $4.90-$5.30
payout, but warns present market conditions are at the low end of the range.

In the washup from last weeks Fonterra AGM the strong vote for a smaller board shows
shareholders dissatisfaction and could lead to a review of governance structures.

The dairy downturn has seen big changes in landuse and local agents report difficulty finding
grazing for calves in the new season, and also report nervousness this dry may restrict the
amount of feed available for winter grazing next year.

The media expose on the poor treatment of bobby calves should have severe consequences for
those involved, and reminds all farmers of their animal welfare responsibilities and the product
damage consumers could impose if humane practices are not strictly followed.

Farmers were vocal in condemning the few farmers, transport carriers and pet food processors
that have sullied their industry with their illegal practices, and are urging MPI officials to
prosecute those offenders to show animal abuses are not acceptable in any form.

It also exposed a degree of ignorance on how cows get in milk annually, and the industry needs
to sell its practices transparently to as many consumers as possible, and not leave itself
vulnerable to the biased views of vegans and those opposed to farming animals for food.

We welcome your help to improve our coverage of this issue. Any examples or experiences to relate?
Any links to other news, data or research to shed more light on this? Any insight or views on what
might happen next or what should happen next? Any errors to correct?

We welcome your comments below. If you are not already registered, please register to
comment or click on the "Register" link below a comment.

Remember we welcome robust, respectful and insightful debate. We don't welcome abusive or
defamatory comments and will de-register those repeatedly making such comments. Our
current Comment policy is here.
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Dairy farm given permission for shed
Simon Jones www.royalgazette.com

Published Dec 2, 2015 at 8:00 am (Updated Dec 2, 2015 at 1:23 am)

 Shelter for herd: Green Land Dairy, in Smith’s, also applied for planning permission to build a new manure pit

A dairy farm has been given permission to build a large prefabricated shed to provide shelter for its
herd.

Green Land Dairy initially applied for permission to build the structure as well as a new manure pit on
the Smith’s farm in May, and amended its plans slightly in October.

The plans were given the green light by the Development Applications Board last month, but Lidia
Medeiros, whose husband, Valter, runs the dairy said they were “cautiously optimistic”.

“Planning has approved in principle but we suspect and anticipate that an appeal by a neighbour will be
forthcoming,” she said.

“Depending on the extent of the appeal and the appealing process, we do not feel comfortable enough
to say that it is a go ahead at this time. We are cautiously optimistic.”

According to minutes of the DAB’s meeting only a partial Certificate of Completion and Occupancy will
be issued for the development.

The minutes state: “If, within six months of the day of issuance, no complaints relating to smell
determined by the Department of Health to be the cause of the new pit a final Certificate of Completion
and Occupancy shall be issued.

“If, however, complaints of smell — determined to be associated with the new pit are received, an
application for revision shall be submitted to the Department of Planning for the installation of a top to
the pit with associated p-traps.
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“The Department of Planning will consult with the Department of Health who must approve the design.
Once installed and signed off by the Department of Planning, a final Certificate of Completion and
Occupancy shall be issued.”

Crediton Dairy launches single serve Moo Milk
range
Post a comment www.foodproductiondaily.com

By Jenny Eagle+

02-Dec-2015

Crediton Dairy has expanded its 1litre Moo Milk range by launching 330ml single serve handheld packs in

four flavours; strawberry, chocolate, banana and chocolate fudge (70p per pack).

The launch comes after the company saw an opportunity in the ‘impulse sector’ of the market after it

recently completed a £1m investment in a high speed filling line for Prisma packs at its facility in Devon, UK.

Crediton Dairy has invested more than £15m in upgrading its processing facilities since 2009, £5m of which

was made in the last two years to increase production capacity. It has further plans to invest in its plant,

people and processes.

“The move by Crediton Dairy into the impulse arena builds upon the success of our Moo brand in the take

home sector of the market and is fully in line with our strategy of focusing on the production of added-value

flavoured and functional milk based drinks,” said Tim Smiddy, MD, Crediton Dairy.

“The latest development reflects our ongoing commitment to investing in both our processing facilities and

ability to leverage increased marketing, category insight and new product development capabilities.

Crediton Dairy producesflavoured, functional and fortified chilled milk drinks, long life milks & creams.

Branded products include: Moo, Flora pro activ; Mars flavoured milk and Galaxy chocolate milk and the Gu

Hot Chocolate range.
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Dairy market set for rough 2016, says USDEC
Post a comment www.dairyreporter.com/Markets

By Hal Conick+

02-Dec-2015
Last updated on 02-Dec-2015 at 17:49 GMT

Milk powder inventory, Chinese and Russian imports and demand hang heavy over the diary market.

The US Dairy Export Council expects another challenging year for the dairy market in 2016 as Russia and

China continue to reduce their reliance on imports.

Alan Levitt, vice president of communications at the USDEC, said it has been a seller’s market almost every

other year in dairy, but 2015 and likely 2016 are buyer’s markets, with huge production and fleeting demand.

While production continues to grow steadily since 2010, with an extra 2% or 5m metric tons each year, the

market has weakened heavily over the last 18 months.

China, Russia have huge effect on market

One big reason for fall in demand has been China’s import growth, or lack thereof, over the past two years.

The country grew steadily in imports until 2013 after which it sharply decreased imports and increased its

own production by about 10% each year.

Russia also plays a part he said, as it has cut off much of dairy imports from across the world. Russia and

China, combined, imported 18m tons of milk in 2014; today, Levitt said they import 10m tons.
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“It’s a staggering decline,” he said. “That’s 8m tons of milk, or 11% of the world’s milk, [has nowhere to go].

To make it more problematic, milk production is continuing to grow.”

Levitt said the trends is likely to continue in 2016 as suppliers are still pushing quantities that match import

levels for 2014, levels he said “just aren’t there anymore”. While Levitt expects China to increase its imports

in the coming years, he doesn’t envision growth like in previous years.

Gains in Ireland, the Netherlands, but inventory sky high

While China and Russia have not helped the market, there have been gains in Europe, particularly Ireland and

the Netherlands. Levitt said these two countries are up 10% in production. On the buying side, he said

imports from many countries have seen double digit growth, but not enough to fill holes that China has

created.

Levitt said there will still be “inventories that hang over the market” that will delay market recovery, including

European inventories of skim milk powder, at their highest in five years.

Levitt said there are more than 250,000 metric tons, doubled the desired market level, in inventory and it

may get higher before 2015 is finished.

“In the US, we have inventory piling up here as well,” Levitt said, adding that commercial powder stocks

reached a record high at the end of July.

Inventory will remain a “problem child” well into 2016, he said, and will more than likely delay market

recovery even after supply and demand recover.
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Milk formula shortage lingers

The rationing of infant milk formula on supermarket shelves reflects a higher demand for
product rather than a shortage and Australian manufacturers have responded by ramping up
production.

December 1, 2015 4:04am

-Tins ofinfant formula are for sale at a supermarket in Xuchang city, central Chinas Henan
province, .

The rationing of infant milk formula on supermarket shelves reflects a higher demand for product rather
than a shortage and Australian manufacturers have responded by ramping up production.

Milk Powder Australia owner Simon Hansford said Australian manufacturers were doing their best to
keep up with the demand.

‘‘I know for a fact that they’re trying to get as much production as they can,’’ Mr Hansford said.

He said retailers should be working more closely with manufacturers and suggested all stakeholders
including dairy farmers, manufacturers, marketers and retailers, have a forum and discuss this
‘‘opportunity’’.

‘‘Everyone should be happy about this demand and I don’t know why we’re not.’’

Two weeks ago, Country News contacted Bellamy’s and Danone Nutricia and both companies confirmed
their production had significantly increased.
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After an inspection last week, Country News can confirm that Coles and Woolworths supermarkets and
Chemist Warehouses in Shepparton are rationing all brands of formula to two tins, four tins and three
tins per transaction, respectively.

Rationing is in place nationwide.

Mr Hansford stressed that Australia’s dairy industry should capitalise on the increased demand and said
a fair system could be developed to give priority to parents but also encourage indiscriminate buying.

‘‘Australian companies are doing very well in this market ... they don’t want to miss opportunities for
sales,’’ Mr Hansford said.

He said Australian formula brands, particularly a2 and Bellamy’s, have gained more significance in past
12 months as Chinese consumers seek the safest and most organic formula.

The a2 Milk Company chief executive Peter Nathan agreed, saying a significant shift in brand preference
indicated that consumers, including those from China, were increasingly seeking Australian-made
products.

‘‘It’s not as though there’s no infant formula on the shelves it’s just that there are brands people want to
buy more,’’ Mr Nathan said.

He said retailers had been asking the a2 Milk Company for higher volumes of formula.

Although it has virtually ‘‘doubled’’ production, Mr Nathan said the company was still unable to meet
current demand from retail customers due to a ‘‘longer lead time’’ in manufacturing the a2 milk
products.

The company only uses milk from cows that have a natural ability to produce a2 protein.

Mr Nathan said the company had been increasing production for 12 months now but the demand had
exceeded forecasts.

‘‘We expect that demand for our brand will continue to grow,’’ he said.

The Australian Dairy Farmers said the industry believed this was a short-term supply issue, which would
not impact farmers directly.

An ADF spokesperson said companies were working hard to maintain local supply and increase the
availability for Australian parents and carers.

Sustaining supply to local families is the first priority.

The dairy industry believes the increased demand is a positive sign for dairy farmers and the industry
more broadly.
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General Mills takes $500m Fiber One brand into UK
By Vince Bamford , 01-Dec-2015
Last updated on 02-Dec-2015 at 10:19 GMT

General Mills has rolled out its $500m higher-fiber brand Fiber One to retailers in the UK for the first

time.

In its home market, the brand includes cereal bars, biscuits and baking products that provide at least

20% of the recommended daily amount of fiber. The UK launch comprises 90-calorie soft baked squares

in two variants - Chocolate Fudge Brownies and Lemon Drizzle Squares – that have gone on sale in Tesco

stores this week under the name Fibre One.

General Mills claimed the snacks contained at least 30% more fiber and 30% less fat than typical

brownies, caramel cake bars or lemon bars on shelf in the UK. The manufacturer, which also sells brands

including Nature Valley and Häagen-Dazs in the UK, said the launch would fill a gap in the market for

indulgent snacks that were high in fiber and lower in fat.

The UK is the most developed and established snacking market for General Mills outside of North

America, Arjoon Bose, marketing manager for snacking at General Mills (UKI & Northern Europe), told

BakeryandSnacks.

“We specifically picked the soft baked squares range given that it was an outstanding success in the US

since and really answered consumer needs in the UK,” he said.

The business added there were no immediate plans to launch other products from the US Fiber One

line-up in the UK.

Sampling campaign

“Our focus is to successfully launch the soft-baked squares into Tesco and drive distribution by securing

further listings in other retailers,” said Bose “We're working with Tesco to ensure the product is in the

right place in store and have strong sampling and promotional activities in place to ensure the key

benefits are clearly communicated to consumers.”
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The Fibre One products are manufactured in Spain, and are being brought to market a month after

General Mills announced plans to close its Jus-Rol pastry plant in Berwick, citing a need to consolidate

production to address excess capacity in its UK baking business.

The Berwick closure is one of a number production facilities across the globe being axed by General

Mills, which in its full-year results to 31 May 2015 reported a 2% fall in net sales and a 4% decline in

operating profit.


